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(iii) Television is an example of
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(a) emergency goods
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(b) convenience goods
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(c) shopping goods




(v) Sales promotion actr
- conducted by

(a) producers
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(uii) Which one of the following is not an
advertising goal ?
frErE (@D e ww aei e
fa) Attention
i S
(b) Desire
T
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- TREE
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(c) Marketing mix
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(d) Price policy
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(xi) The strategic use of a brand’s equit
which the marketer leverages
brand’s good name to buy st :
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(xiv) Under pricing policy, a very
high price is set for a new product
mmally and gradually the price reduced
as competitors enter the market. '

 (Fill in the blank)
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(xv) The first step in new pmduct
development is _
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()  What is trademark ?
Afdenfos fae

(i) What is direct marketing?
AOTF ATIdA [ ¢

)

| (iv) What is branding ?
| | ) IS fare

(v)  What is social arketmg ?

(vii) What is sales pror
R Oeefeael e

(viii) What is rural
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(x) What is market segmentation ?
a1 Feremaad 2 p
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(v) Explain the advantages of packaging,
(OISt iRz e 4 | '

(vi) Explain the significance of channels of
distribution in marketing.
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(vii) Explain the slgmﬁcanee of ﬁhe'ifﬁlf_. 1dy of
: consumer behavic j@ur £



