2 emesier
Course Name: CORPORATE ACCOUNTING
Credin 4
Total Marks: 100

Existing hased syllabus: UGCBCS
Course Levelk 2(M) to 299
Uit - I: Final Accounis (12 Classes) (20 Marks)
Preparation of Final Accounts of o Joim Stock Company (as per Compames Act, 2003) with
necessnry adjustments,
Uit - 11 Incentive Equity, Buy Back, and Valuation of shares aml goodwill:
(12 Classes) (20 Muarks)
L Incentive Egumity: Right and Bopus Shares — Meaning, Advantages snd
[handvantages, Provisions as per Companies Act, 20013 amd their Accounting Treatment.
. Buy back of shares: Meamng, Provisions of Compandes Act, 2003 and Accotlnting
Treatmend,
ui. Vahmtion of shares amd goodwill: Meaning, provision of Companics Act on
Valuntion of Shores and Valuation of Goodwill, Concepts snd caloulution: simple
probiem only.
Unit II1: Internal Reconstroction of Compeenies : (12 Closses) (20 Morks)
Concept and meamng of Internal Reconstruction, Dhiferent forme of Internal Reconstruction:
Provisions as per Compames Act and Accounting treatmemt [or Alteration of Share Capatal and
Reduction of Share Capitl, Prepemtion of Balance Sheet after Internal Reconstruction.
Unit - IV Amalgamathon of Coopondes: (12 Clusses) (20 Marks)
Meamng amd objectives; Provisions us per Accounting Standard 14; Amalgamation 10 the
matnre of Merger and Purchase; Consideration for Amalgamation; Accounting Treatmemt for
Amalgamation and preparation of Bulonce Sheet after Aol gnmation.
Unit V. Accounts of Holding Company (12 Classes) (20 Marks)
Concept and meamng of different werms: holding company, subsidmry company, pre-
poquisition profitloss, post acguisiton profitloss, mnorty imerest; oost of control,
Meamng and nesds for consolidation of fmancial statements as per AS 21,
Prepuration of consolidated balance sheet of a holding company with one subsidiary.

Meoe:
LThe relevant Indinn Accounting Standards in line with the IFRS
fior all the alwve iopics shoald be overed.
2 Any revision aof relevant Indian Accounting Standard soold
become applicable immediately,

Soggested Readings:

1. Hanif snd Mukherjee: Corporate Accommiing

2 B. B. Dam, H C Gautam and others, Gorporare Aceounting, Guyvetni Publications, CGuwahati

3 E. R Das & K. M. Sinha. Corporate Aceounting

4 MUC Shukla, T.5. Grewal and 5.C. Gupta, Advonced Accounts. 5. Chand & Co,, New Delhi,

5. 5 N. Maheshwari Corporate Accounting -, Vikash Publishing House

. 5. Sehgal £ D, Sehgal, Advanced Accounting Taxmann Publication

T Mindern Accounting by Hunif snd Muokherjee, Tatn MoGrow Hill.

B V. K Saxenn Advanced Accounting - Sultan Chand & sons.
Dbjectives: To help the students to acquire the conceptual knowledge of the corporate accounting
and to learn the techniques of preparing the financial statements,
Course Ouirome: The leaming outcomes of corporate accounting inclode the ability to anslyze and
imferpret financiel sistements. apply sccounting stundwrds and principles to prepare ncournte
fimanmcial reports, and make informed finencial decisions based on a thorough ondersinnding of
corporate fimancial performance

M. of Contsct Closses: 6{)
Mame of the Designer: Prof. Proshantn Sharma, Dr. Upssann Borpajort, Gauhati University,
prs @ gauhaty o in, spasna. borpujan @ gmml.com



2% Semwstier
Conrse MNomae: E- COMMERCE (SEC)
Credin; 2

Tatul Marks: 50

Uit 1 Introduction:

Meaning, mure, concepls, ndvamages, dissdvantoges and reasons Tor wansscting mline,
tvpes ol E-Commerce, e-<commerce business  models Gniroduchom |, key elementz of o
buziness model and categonzing mojor E-commerce business maodels), [orees behind e-
COMITIETCE.
Technology used in E-commerce: The dynamics of world sade seb ad internet] meaning,
cvolution and features) ; Designing, building and bonching e-commerce websiie {A sy=stematic
approach invaolving decisions regarding selection of hardware, software, outsourcing vs. in-house
development of & website)
Ulmit 2: Security and Encryption:
Meed and concepts, the e-commerce security environment: (dimension, deflinition andscope of e-
sty ), stcurity threats in the E-commerce environment (seouri by introsions and breaches,
pitncking methods ke hacking, smiling, cyber-vamkilism e, ), wehnalogy solutions {(Encryption,
securnity channels of communication, otecting networks and prolecting servers and dienis}),
Unit 3:E-paymem System:
Models end methods of e—poyments (Debit Card, Credit Card, Smant Cards, e-money), digital
signutures {procedure, working and legal position), poymem gateways, online knking (meamng,
comcepts, importance, electronie fund ransler, wiomated clearing bouse, automated kedger
postingh, risks involved in e-payvmeniz,
Umit 4 Oneline Business Transactions:
Meamng, prpose, sidvantages and  dissdvantages  of mnmsscting  online, E-
commerce applications in various industries like {banking, nsurance, poyment of utility bills,
online marketing. e-tailing {popularity, benefits, problems and features), online services
(fmaneial, ravel and coreer), suctions, onbine portal, onfine learning, pubiishing and
enftertainment | Cnlineshopping (omazon, sykaa, alibaba, fipkarn. ete,)
Unit 5:Website designing
Irtroduction 1o HTML: mgs ond sinbutes; Text Formatting, Foms, Hyperext Links,
Tables, Images, Lists, Forms, Fromes, Coscading Siyle Sheets.

MNote:
L There shull be 3 Credit Hrs, [or lectures + One Credit br. {2 Proctical periods per
wieek per kateh) lor Practical Lab
1. Latest edition of text books may be used.

Suggested Readings
1. Eenneth C. Lovndon wnd Coerdo Guercto Teaver, E-Commreérce, Pearson Education.

2 David Whiteley, E-conunerce: Sraiegy, Technologvand Applicanions, MoGraw Hill
Education

3. Bharut Bhaskar, Electronic Commerce: Framework, Technolagy and Application, 49
Ed

MoGraw Hill Education

FT Joseph, E-Conmmmerce! An fndign Perspective, PHI Learning

EK Bajoj snd Debjuni MNag, E-commerce, MoGrow Hill Education

TN Chhabea, E-Comnnerce, Disinpat Ba & Co,

Sushila Mudan, E-Conmmerce, Taxmanm

TN Chhabra, Hem Chond Join, and Arunn Jain, Ar Setroducdion fo HTML, Dhonpot
Buai & Co.

po =0 H- LA



2 Kemesler
Comirse Mame: Business Economics (Multl disciplinary)
Crodii :
Totad Murles: 100

Unidi = 1: Busimess Ezonomics

Meaning = Definitions = Characteristics =Scope of Business Beonomices = Uses and Objectives ol
Business Economice= Business cthics m econmics performance, Micro & Miaem Econaimic
ULy

Lt 20 Theasry ool Demuand snd Analysis

Dernand = Demund Determimms = Law of Demand = Charoeteristics - Exceptions-Elasticity of
Ireirinal

= Price Elasticity = Types - Determining Factors = Change in Demand and Elusticity of Demuand
= Husiness Applications ol Price Elustlciiy = Concepis of Ingcome and Cross Elusticity of Demand
= Price Blusticity of Demand, demuand forecasting -methods of demand brecasting - Survey of
buyer's intention

= Collective opinion = smaoothing technbgues, anlysis ol time series and rend progection

Ll 3:C o wid Proshuction Function

Cont conceptys and classilications, Cost determinants, Cost =output relationshipin the Short and
Lo run, Eeomomesand Diseconomies of Scale, Production Fumsetan sail One Yanable Inpui -
Law of Variahle Propomions, Prsbuction Function with Two Vanable Inpat-Law of Returns 1o
Scule, BEquilibrium Though Isoquints and Tsscosts,

Ulniis: Market Struciure

Perleot Competition = Feaiures = Price and Ouipit Dietermination - Inlluence of Tine Elemsi
o Price and Crutput, comparison between market price and noemal price, Monopoly = Featiures =
Price and Outpul Determination= Price Discrimination= Price Output Determination Unider
Diseriminating  Monapaly, MonapolisticCompetition=FeaturesPricenndCutpul - Dietermination in
Shart Bun and o Industry = Features ol Duopoly and Oligapoly,

Linit S:Economic Environment of Business Decision making:

GNP and GOP, Consumption savings and Capital Formation, Money Supply and Monstary
Policy, Emplovment, Unemplovment and Full Employiment

Books for Refercnce:

# 13 ML Mithani: Business Econoimics,
Kasiisivanmis, Modern Micro BEeonomic
Theory
« O, P. N, Reddy & H. R, Appanaiah: Essentinls ol Business Economics,
« K. K. Dewett: Economic Theory,
« b, L. Seth: Test Book of Economic Theory.
* Mote V, L Peul. § & G. 8. Gupto: Managenal Economics, TMH.
= Sankaran: Business Econmmics,
* WarsheneydMahesward: Managerinl Economics



2™ Bemeslor
Course Nume: Treade aml Commeeree bn Dadla (VA
Crealliz 2
Tostul Murles: 50
LIMNIT -1

Trude wnd Commerce: Muture and Scope, Significonee, Types of Trsde snd Business, Trade and
Commerce i Ancient Indie, Pre-independence India and Post-independence India, Crowth amd
Development in Dilferent Sectors: Primoary, Secombury anid Teriary Sectors,

LINIT-2

Maturul Resources; Renewable aml Kon-renewuble Resources, Agriculiure- Types of Land, Use
of Land, Mujor Crops. Food and Non-food omps, ITmportance of Agriculiure, Prospects and
Challengees, Mijor Crops, Tea and Rubber Planiation in Assam,

Forest Resources- Forest and Status of (orests i Assiom, Need Tor Protection of Forestry, Forest
Conservation Act, Compensatory Afforestation Bill |, Forest Rights Act and its Relevance,

Minerml Resources- Minerals, Use of Minerals, Mineral resources in India and Assim.
UNIT-3
Indbustry - Manufscturing Sector- Agriculiure based industry, Mineral based indusiry.
Service Sector - Transportation- Roodways, Railways, Alrways and Waterways, Banking and
Insurance, Toarism industry in Indip and Assam,
UNIT-4
Some Great Entrepreneurs of B Dhorubhoy Amban, Jehongir Rsangi Dudabloy Taw, N R

Marnyana Murthy, Shiv Mador, Lakshmi Niwas Mittal, Ghanshyam Das Birls, Azim Premiji.

Some Creat Enreprencurs of Assam: Muanicnm Dewosn, Dilip Baroosh, Hemendrn Prosed
Barooah, Kamal Kuman Berooal, Raogt Barthakor, Radba Goviads Baruah,

Suggestod Booles/Rewdings:

I, The History of Isdian Business, PN Agareala, Vikos Publishing House Pyt Lid,

Tride and Comumerce in Ancient Iidia, Balram Snvastava, Chowkbamba Publicitions,
Warnmas,

3, Beonomie and Commercial Geopraphy, C B Mamors, Shiva Lal Agarwal & Co,

4. Commercial Geography, Vinod N Patel, Ox{ord Book Company.

bod



2" Semesler
Course Mame: PRINCIPLES OF MARKETING
Credii 4
Total Marks: 1060
Existing bused syllubus: UGCBCS
Course Level: 200 o 2949
Cnilenls:
Unit 1: Introduction: Nawre, scope and imporance of marketng: Evoluion of marketng;
Selling vs Marketing; Marketing mix, Marketing environment: concept. importance. and
camponents { Economic, Demographic, Technological, Netural, Socio-Cultural and Legal),
(12 Classes) (20 Marks)
Unit 2: Consumer Hehaviour: Nawre and [mportance, Consumer buying decision process,
Factors inlluencing consumer buying behaviour,
i, Muorke! =segmentation: concepl, mmporiance and bases; Torget morket selection,
Pasitioning concept. importance und bases: Product differentintion vs. murket segmentation.
(12 Clossesy (20 Marks)
h. Unit 3: Product: Concept and importance, Product classifications; Concept of product
mif; Bramding, packaging snd labeling: Product-Suppont Services; Produetl life-cvele; New
Froduct Development Process; Consumer adoplion process, (12 Classes) (20 Marks)
Linit 4; Pricing: Significance. Factors alfecting price of a product. Pricing policles and strategies.
[ Distribution Channels and Fhysical Distribution: Channels of distribution - meaning and
importance: Types of distribution channels: Functions of middle man; Factors affecting choice of
distribution channel; Wholesaling and retailing; Types of Retailers; e-toiling, Physical

Distribation. {12 Classes) (20 Marks)
Uit §:
i Promotion: Nature and importance of promotion; Comminication process; Types of

promeation: advertising, personal selling, public relations & sales promation, and their distinctive
characteristics; Promotion mix wnd Getors alfecting promotion mix decisions;
h, Recent developments i markebng: Social Morketing, online moarketing, direct
marketing. services marketing, green marketng, Rural marketing: Consumerism

(12 Classes} {20 Marks)
Suggested Readings:
I Kother, Philip, Gury Armstrong, Prafulla Agnibotrs and Ehsamil Hogue, Principles of

Muarketing. 13% edition. Pearson Education,

2. Michael. J. Eteel. Bruce J. Walker, William J Stanton and Ajay Pandit. Markering:
Conceprs and Cases. (Special Indian Edition)., McGraw Hill Education

3. Willvam I3, Perreault, and MeCurthy, E, lerome,, Basic Markering, Pearson Education,
4, Muojaro, Simon. The Essence of Marketing, Pearson Education, New Delhi.

- The Consumer Protection Act 1986,

i, bigabuce: and Kapoor, Marketing Managemienl: A South Astan Perspeciive, Cengoge
Learning.

7. Dhruv Grewal and Michael Levy, Marketing, MoGraow Hill Education.

K Chhabra, TN, and 5, K. Grover, Markering Moanagement, Fourth Editioan, Dhanpat K &
Company,

i, Meeru Kapoor, Principles of Marketing, PHI Learning

1. Rajendra Maheshwari, Principles of Marketing, Internutional Book House

Mo, af contmet Classes: 60

Diesigner Name: Dr. Angana Borah, Dr, Saptadweepn Shandilva Gaolan University,

Cowrse Objective: The objective of the omirse on principles of murketing s (o provide siudents with
a comyprehensive understanding of the fundamental concepts, strategies, and technigues used in
marketing.

Lewrning Outcomes: By the end of the course, students will be able to pmalyse consumer behavior,
develop marketing strutegies, utilize marketing iools and techmigques, ond evaluate marketing
campaigns to effectively target and engage customers in diverse markal environmenis,



2= Semester
Course Numae: Principles and Proctice of Monagement
Credit:-4
Ttz Marks: 11

Existing hased syllabus: UGCBCS

Course Level: 20 w 259

Uit 1: Introgduction: Meamng and importance of  mamagement; Coordination mechamsms in
argunisations; Manasgement theories- classical, neo-clossical and modemn theory of mangement;
Managerial functions; Mimzberg Managerial Role Model, Indian Edeos Tor Mansgement: Value-
Oriented Holistic Monsgemem (12 Clasmes) (20 Murks)

Unn 2 Plamming:  Organisationil objectnive setting; Decision-making environmed (certanty, risk,
unteriimyl; Techmgues for individual and group decision-muking; Plinning vis-i-vis Snitegy-
meaning, Business and Corporate Level Strutegies, (12 Classes) (20 Marks)

Unit 3. Mativation: -Motivistion Theory. needs (ineluding Moslow® s theoryy, incentives, Bguity and
iwofictor theory {Herzberp); MoGregor Theory X and Theary, Goal Setting Thiory, Reinlforeemeni
theory), (12 Clussesp (20 Marks)

Uit 4; Lesidership: - Leadership Theory =Sitwstonil, Behavioural amd Contemporary theories of
LendershiphLikert's seale Theory, Blake &Mouion's Mamagerml Grid theory, Trmsnction| Vs,
Translormuationa | Leadership, {12 Clussesy (20 Marks)

Unit 5 Contemporury [ssues in Manogement: Management challenges of the 218t Century; Factors
reshoping and redesigning  manngement  purpose: -0 Dhigitization aod  Awtomation of (e work
processes, Globalizaion Uncertwinties, ehial and environmental issues), Yolues & Bihics - Case
studies of renowned Indion Corporates. Workploce diversiy, Democracy and Soclocracy in
murgement and organisational structure {12 Classes) (20 Marks)

® Drucker, P F{1954), The Practice of Management. Newyork: Hurper & Row,

# Dirucker, . F. (1999), Manngemem Chiallenges for the 2 151 Century, Harper Collins
Publishers Ine,

o Chakmbarty, 5. K. (1997). Human Vilues for Monsgers. Wheeler Publishing

® Ciri T, {2003 ), Mansgement Principles pnd Application, Cengnge,

w Kooniz, M, &Weihrich, 1, 020025 Essentinls of Management: An Internatiomal wol
Leadership Perspective, MeGraw Hill Publications

& Laasch, 0, (20225, Prineiples of Management, 2e, Sage Testhook

o Mitm, J. K. (2008), Principles of ManagementOxford University Press.

® Ruao, V. 5 P (2020) Mamsgement Principles and Applications, Taxmann Publications,
® Shurlekar, 5. A, (2000), Management | Value-Oriented Haollstie Approsch), Himeliva
Publishing House. (Chupters 3 and 4)

# Tulswin, P C., & Pundey, V12021, Business Origoidsation & Maagemen. Peirson
Educarion, Ddia

Mo, of Contact Classes: G0

Course Objective: The objective ol the course on principles and practice of mansgemem s 1o
provide studemts with a comprehensive understanding of the fundamental principles, theories, amd
technigues ol management

Learning Outcomes: By the end of the course, studems will be able o apply manogemen principles
and theories in practical siustions, demonstirie eflective leadership skills, onalvee und solve
mansgemem prohlems, aml make inlormed decisions 1o enhanee organizational g [fectiveness
Course Dovigner: Or, Tilak Ch, [as, Prol, Apam jeeta Borkakoty, Gawhati Unbversity, tlaki@gauhatlac in,

apara_jestadvahon com



